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Our brief was to raise awareness
of the 1.5 million renovation and
re-launch of the Mary Reid Spa
Academy in Edinburgh as well
as drive prospective students to
the college.

By November 2009 we had generated 21 pieces of coverage
worth £28,550 reaching an audience of 649,068.

Coverage included major pieces in the career sections of the
Daily Express and Daily Mail, a double page business feature
in the Sunday Herald, as well as features in Scotland on
Sunday, the Scotsman, the Scotsman Magazine and all of the
leading Spa trade magazines.

Brian Hunter, Principal of Mary Reid:

‘Candid Media have worked hard to understand our business,
and have exceeded our expectations on the coverage

| Beauty

school to

plug spa
skills gap

Wikliam Lyons

©  BRIAN Hunter, the former

manager of One Spa
in Edinburgh's Sheraton
hotel, has {nvested more
than £15 million in & new
ventare that he wants to de-
velop into the UK leading
training centre for spa pro-

Hunter, who since leaving
One Spa in Edinburgh has
‘Deen working as a spa con-

Reid International School of
Castle Street from

‘West Register Street.
This week the academy
Teopen with & new cur-
riculum that will prepare
students for working in all

areasofthe industry.
Hunter says he has re-
turned to Edinburgh as he
recognised an opportunity
10 supplytopspaprofession-
als to an industry with an

impending skills gap.
He said: “What T found
when working in the in-
was that a lot of the
trained

. staff were very well

interms of bezuty but dida't

have other necessary skills.

“Moving premisesgives us.

the oppor to re-
~+| *the academy, with a cur-

riculum that will prepare

f our students for working in

allareas of thespaand salon
industry, from entry level
right up to spa management
and ons,

“This change of emphasis
for Mary Reid will notonly be
advantageous for the in-

stu-

B dents, whowill be better pre-

pared for the opportunities
shead Thespaindustry isstill

bit of a downturn their spas

achieved. James is a pleasure to work with.’
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HOTELS

In November 2008, Candid was e
commissioned by a new luxury hotel
group PAG Hotels to raise awareness
of their two primary hotels in the
Scottish borders.

We generated over £38,000 of press coverage between
November 2008 and 2009, reaching an audience of over 1
million and resulting in over 50 enquiries to the hotels.

Rooms at the op

Coverage included major pieces in some of the top national
papers from the Financial Times to Sunday Observer, to over
20 pieces across the Scottish nationals from the Sunday
Herald to the Scottish Daily Express, Scotsman and BBC
Radio Scotland.

Win...

A summer break at
Castle venlaw

THE PRIZE

Pierre Alban-Guy, CEO of PAG Hotels:

‘ 5 . . . for a more interesting and had stumbled on. sy the hotel’s gardens,
James experience an'd' profess:gna//sm kngws no bounds, and s ey 3’;'%“»' g «E: oy L
he has helped us significantly raise the profile of our brand’ im‘:“z"‘“‘m&mf”‘of“& P ot 4 s A Sl ety

‘cinisely the place e o) et e vrp sobda 2 a
fact, by the end of our litde ~ down to the dining-room, the  minutes playing the
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foruminteractive

In March 2009, Candid was FOCUS ON Training L] ‘
commissioned to raise awareness of

Forum Interactive within their key trade I]rama lll |d Crises

m ark et S Tess Allen describes Drama is increasingly being used as a way to deliver heaith and
A safety training. Tess Allen, Director of Forum Interactive, looks at how this
how introducing some approach can engage workers' hearts and minds.

am-dram into health
and safety training can
engage employees

Between March and December 2009, Candid placed twenty
articles across ten trade sector magazines. The advertising .
value of the coverage achieved was £28,025, reaching a
circulation of 201,189.

HEALTH and salety managers

The resulting coverage has resulted in enquiries from four u.'.m..w',u.;i":ff. o

major blue chip organisations, including Pinewood Studios , s e

DHL and Royal Mail, resulting in over £10,000 of business for : e

Forum. i s E‘I::;‘:;i;i:;‘
Drama was used as a trigger . troublesome
10 help staff think about i i
mm“lm‘ '.d n. l;n':. real ':‘\r;{-,yﬁrah:".l
consequences of thelr actions s rosc s b

. . trialled at a number of
Graham Sharrock, Director of Forum Interactive: Ut was g e ki

‘We have been delighted by the commitment James has shown
to raising the profile of our company. He has worked diligently
to understand our brand and business in order to seek out the
most appropriate avenues for promoting and developing our ———— e
key market message.’ ‘ '

o s
Traiver Mel Siberman deve‘oped
wedo,

what Po called the actve traing
part of which runs: "What | 5ee | for
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World Class Subsea Training

UNDERWATER CENTRE

We were given the clear brief of boosting
course numbers following the re-launch
of the Underwater Centre

The PR campaign was highly successful, helping to increase
numbers at the Underwater Centre from under 50% to 100%
capacity for all courses, with a waiting list of up to six months
for mixed gas courses. By highlighting the skills shortage in the
commercial diving industry, we generated well over 100
enquiries for our client.

Highlights included live and recorded broadcasts by STV, BBC
News 24 and BBC World News and features in leading national
papers from the Financial Times to The Guardian, Times and
Telegraph.

Steve Ham, Marketing Director:

‘By identifying the most appropriate routes to market, and most
effective media channels, Candid have generated numerous
enquiries, many of which have turned into sales. James has
been instrumental in helping us build our business.’

Office: 0131 467 4663 | Mobile: 07796 445 753 | Email: james@candidmedia.biz

Woman turning
tide against oil ,
industry sexisigeaad

‘am a woman. Most
don't belleve me when 1 tell
‘hem I'm a diver because I'm 50 small.

“When you think of divers, they
3 big ond muscular.Sut being snat
Soesn't mean that you're not strong and

women are just as capable as men.
I am smail, but | am also very sporty
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