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Our brief was to raise awareness 

of the 1.5 million renovation and 

re-launch of the Mary Reid Spa 

Academy in Edinburgh as well 

as drive prospective students to 

the college.

By November 2009 we had generated 21 pieces of coverage 

worth £28,550 reaching an audience of 649,068.

Coverage included major pieces in the career sections of the 

Daily Express and Daily Mail, a double page business feature 

in the Sunday Herald, as well as features in Scotland on 

Sunday, the Scotsman, the Scotsman Magazine and all of the 

leading Spa trade magazines.  

Brian Hunter, Principal of Mary Reid:

‘Candid Media have worked hard to understand our business, 

and have exceeded our expectations on the coverage 

achieved. James is a pleasure to work with.’
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In November 2008, Candid was 

commissioned by a new luxury hotel 

group PAG Hotels to raise awareness 

of their two primary hotels in the 

Scottish borders.

We generated over £38,000 of press coverage between 

November 2008 and 2009, reaching an audience of over 1 

million and resulting in over 50 enquiries to the hotels.

Coverage included major pieces in some of the top national 

papers from the Financial Times to Sunday Observer, to over 

20 pieces across the Scottish nationals from the Sunday 

Herald to the Scottish Daily Express, Scotsman and BBC 

Radio Scotland.

Pierre Alban-Guy, CEO of PAG Hotels:

‘James’ experience and professionalism knows no bounds, and 

he has helped us significantly raise the profile of our brand’
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In March 2009, Candid was 

commissioned to raise awareness of 

Forum Interactive within their key trade 

markets

Between March and December 2009, Candid placed twenty 

articles across ten trade sector magazines. The advertising 

value of the coverage achieved was £28,025, reaching a 

circulation of 201,189. 

The resulting coverage has resulted in enquiries from four 

major blue chip organisations, including Pinewood Studios , 

DHL and Royal Mail, resulting in over £10,000 of business for 

Forum. 

Graham Sharrock, Director of Forum Interactive:

‘We have been delighted by the commitment James has shown 

to raising the profile of our company. He has worked diligently 

to understand our brand and business in order to seek out the 

most appropriate avenues for promoting and developing our 

key market message.’
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We were given the clear brief of boosting 

course numbers following the re-launch 

of the Underwater Centre

The PR campaign was highly successful, helping to increase 

numbers at the Underwater Centre from under 50% to 100% 

capacity for all courses, with a waiting list of up to six months 

for mixed gas courses. By highlighting the skills shortage in the 

commercial diving industry, we generated well over 100 

enquiries for our client.

Highlights included live and recorded broadcasts by STV, BBC 

News 24 and BBC World News and features in leading national 

papers from the Financial Times to The Guardian, Times and 

Telegraph.

Steve Ham, Marketing Director:

‘By identifying the most appropriate routes to market, and most 

effective media channels, Candid have generated numerous 

enquiries, many of which have turned into sales. James has 

been instrumental in helping us build our business.’
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